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KEY PERFORMING INDICATORS (KPIs) USED FOR ASSESSMENT

KPI: ENGAGED USERS

Secondary: TOTAL REACH

KPI: RETWEETS

Secondary: REPLIES | LIKES

KPI: LIKES

Secondary: COMMENTS

KPI: TOTAL VIEWS

Secondary: AVERAGE VIEW DURATION

ARTICLES:

KPI: Pageviews

MICROSITE

KPI: Visits

Secondary: Pageviews

KPI: CTR (Click-through rate)

Secondary: Pageviews

Template for Monthly Report Follows

[image: image3.png]o

STAND
TO!




MONTHLY DIGITAL MEDIA REPORT

MONTH YEAR | DIGITAL MEDIA DIVISION

[image: image5.png]Army Combat Readiness Test

fYwoo

°us Army®

asVegas shooting #hero has been

identified as #UsArmy Soldier, Matthew
Cobos. He is the epitome of the American
Soldier

@447k @144

STAND

Three U.S. Soldiers killed in Niger

ooong

Rea




 Performance of U.S. Army Digital Media Platforms
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